CAN’T CONNECT, WHAT’S NEXT?
IMPACT ANALYSIS
The purpose of my campaign was to raise awareness about remote learning in rural communities and connect students with potential resources to
enhance online learning. I implemented my campaign across a variety of platforms, including Facebook and Instagram. Posters were also displayed
in numerous franchises in Asheboro, North Carolina. Finally, I distributed postcards to people in my community. In order to gauge the impact of my
campaign, I created a google survey with the following questions:
1. Are you more aware of the technical limitations of remote learning in rural communities?
2. Are you more aware of how many students do not have internet access at home?
3. Are you more aware of how many students do not have access to a personal computer?
4. Are you more aware of how many students attend school in a rural school district?
5. Are you more aware of offline applications that could help enhance distance education for students who do not have high speed internet?
6. Are you more aware of digital supplements that could better enhance online learning?
7. Are you more aware of alternative solutions to online learning?
On average, approximately 80% of all survey participants answered “yes” to each of my questions above. Based on my results, I learned that people
were more aware of certain topics than they were of others. For instance, people tended to be more aware of the technical limitations of remote
learning in rural communities than they were of offline applications that could help enhance distance education. When I first launched my campaign,
I was perplexed by this insight because I addressed all of my survey topics in detail and I provided links to outside resources. At that point, I realized
it was possible that some of my information was being overlooked due to its’ location on my Instagram/Facebook pages. For example, I described the
technical limitations of remote learning in later posts, therefore this information was being viewed first. If people were not scrolling through all of my
posts, it was unlikely that they were reading about offline applications for online learning (in addition to several other topics). To counteract this issue,
I began re-posting some of the information from my earlier posts. As expected, people began answering “yes” to my last three survey questions. For
people who still answered “no,” I can only assume that (a) they were not reading all of the information (b) they were already completely aware of
these topics or (c) they were not understanding the information and/or questions provided.
Overall, I feel that my campaign was very successful. I received a lot of positive feedback, which leads me to believe that my campaign did fulfill
its’ intended purpose. If I were to expand on this project, I would create a fully functioning campaign site. Although my social media platforms were
beneficial, I believe that my information would be more accessible if it were found a single webpage; I feel that some of my information was lost when
people had to scroll through a plethora of social media posts. Also, rather than posting a QR code that links back to my survey, I would create a new
code that directs my viewers to more information. This would prevent my viewers from reading my poster and immediately taking the survey. I see
now that my QR code was somewhat misleading.
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