
   Impact Assessment Analysis 

 

The subject of the campaign I designed for Art 4200 is rape culture. This campaign 

informs and educates the views on sexual harassment, sexual objectification, rape and expresses 

the different perspectives on sexual assault and the microaggressions of harassment. This 

campaign features one 11”x17” poster, two social media ads and seven different stickers. The 

end goal of this campaign was to help adjust the behaviors and mindsets of our society on 

objectifying and harassing women and to open up the topic of rape culture to become more 

relevant in our society.  

After installing and publishing this campaign, I collected data to assess it’s impact. I 

collected data by surveying those who interacted with the campaign, gathering feedback from my 

stakeholders and anonymous victims of rape culture, tracking the analytics on social media, and 

creating polls on social media about the impact of the campaign. The survey I created provided 

my participants with nine questions in response to my campaign. I had sixty-two people 

complete my survey. 

From this data, I gathered that a 

majority of my viewers felt 

more educated on the subject of 

rape culture after viewing my 

campaign, however I could 

have provided a little more 

information on the subject.  

Throughout my design process I communicated with my stakeholders to gather suggestions 

and advice on how proceed with the campaign. After viewing the campaign stakeholder #1 

stated,  

 

 

 

 

stakeholder #2 stated, 

  

 



and stakeholder #3 stated, 
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All of the feedback I gathered from my anonymous victims of rape culture was very 

positive. I received messages such as, “Love that 

you're using your art to bring more awareness to 

rape culture. Great work !!” and “You did a great job 

using the information and graphics that you provided 

to illustrate the importance of this campaign!”.  I 

also received a very positive message on Instagram 

from someone who reached out me about their 

personal experience with this subject. Whilst posting 

my campaign on social media I tracked the analytics 

for each post. Each post averaged about twenty 

profile visits, five shares, and at least three website 

clicks. After reviewing the analysis of this data, I 

gathered that my social media ads were very popular 

and prompted my viewers to view my entire profile 

and take the survey in my bio. Lastly, I created three poles, that were posted on my Instagram 

story in response to my campaign. The polls allowed me to gain feedback from those who did 

not participate in my survey.  

 

In conclusion, I received 

an exceptional amount of positive 

feedback and support from my 

viewers and participants for this 

campaign. Based on the feedback 

I received, my illustrations and 

overall compositions were 

successful in getting the message 

across however, I could have 

provided more information in my 

poster and ads as well as 

explaining exactly what rape 

culture is. I also gathered that 

there is a better understanding of 



rape culture and my viewers would like for the topic to be addressed more in our society.   

Moving forward, I would expand on the ads and create an entire series of rape culture ads with 

different imagery and more information. I would also define rape culture in the poster and create 

more stickers.  
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